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The Times were a changin’



Australians ‘Once were worriers’ always concerned 
about ‘The Tyranny of Distance’



But despite the anxiety about trade issues and 
globalisation…..



Openness to trade is an important part of the 
Australian success story….



Trade has been associated with higher living 
standards



Asia’s rise means that trade-wise we are now in the right 
place at the right time: ‘The Tyranny of distance’ has been 
replaced by ‘The Power of Proximity’



China’s recent rise up the ranks is certainly noticeable



Especially when you take an historical view



Technology has also played a role and Australia has fared 
well (e.g. in ‘e-readiness’ rankings)



At the outset, Australian exporters were quick to 
pick up the Internet
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Now technology has helped as 34 per cent of SMEs 
use e-commerce to sell to overseas customers







Openness to trade has played a role micro level too - small 
business now plays an important role in the export game

Australian Exporter Community: 2003-04
Number of exporters
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Economic reform has helped to widen the 
geographic spread of Australia’s exporters

Exporters by country*: 2003-04
(*includes multiple destinations)
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As a result more small businesses export now 
export to more places too
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SOURCE: Sensis® Business Index
Sweeney Research – August 2004

Base : Exported goods or services overseas in last three months
All other answers less than 3%



And from more industries…
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Which reflects strong growth in both manufacturing and 
services exports in the 1990s….



Is there a ‘Godfather’ effect?



Many SME exporters are run by an overseas born owner but 
they are not family businesses



Is there a Kath & Kim effect?
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Most exporting SMEs are in metropolitan areas



But there has also been strong growth in ‘Sea-
change’ regional areas as well

Export intensity by region
Source: AI Group





Despite some Gen X and Gen Y growth exporting 
SMEs are mainly run by baby- boomers



Exporting SMEs typically have an aggressive 
growth strategy



Confidence, confidence….SME exporters are particularly 
bullish on profits, wages and employment



Exporters, on average, provide more full-time 
and permanent jobs than non-exporters

 Employment Status  (Source: BLS)
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Australia has also been able to build a stronger 
exporter ‘heartland’

NonNon--Exporters Exporters 
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Exporters/ NonExporters/ Non--Exporters Exporters 
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Exporters Exporters 
‘‘HeartlandHeartland’’



The ‘heartland’ of exporter-land consistently rates 
China highly 

China is consistently our top growth 
exporting destination.

Changes to export orders over the next 12 months by region
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Our surveys show a fair bit of ‘panda-hugging’
amongst both exporters and importers



And this is likely to continue into the future

Top 5 exporting destinations in the future
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Especially with free trade agreements….

• FTAs with China and 
ASEAN will have the most 
positive impact for 
Australian exporters.

Impact on your business of FTAs or Closer Economic 
Partnership with the following countries
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And the forging of strategic alliances

Top 11 export markets where exporters have 
set-up a strategic alliance
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• One in three exporters have 
set up a strategic alliance in 
either ASEAN or China.



The heartland sticks in there…even with a higher dollar
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As they have long term commitment to exporting

With the weakening of the Australian dollar, what effect has this had 
on … ?
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Trade barriers are becoming less of a problem 
(notwithstanding the need for agricultural reform)

Major barriers faced when exporting in the first instance
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China is now the world’s third largest exporter – after 
Germany and the USA





India is also joining China in the openness stakes
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Useful links/further reading:

www.austrade.gov.au/economistscorner
www.austrade.gov.au/beyondourshores

www.abareconomics.com
www.treasury.gov.au

www.anz.com
www.timharford.com
www.lowyinstitute.org

www.accesseconomics.com.au
www.sensis.com.au

www.eiu.com

http://www.austrade.gov.au/economistscorner
http://www.austrade.gov.au/beyondourshores
http://www.abareconomics.com/
http://www.treasury.gov.au/
http://www.anz.com/
http://www.lowyinstitute.org/
http://www.accesseconomics.com.au/
http://www.sensis.com.au/
http://www.eiu.com/
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